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ɿʥʘʢʦʤʩʪʚʦ ʩ ʧʦʠʩʢʦʚʳʤ ʤʘʨʢʝʪʠʥʛʦʤ
ʎʠʬʨʳ ʠ ʪʝʥʜʝʥʮʠʠ

ɼʤʠʪʨʠʡ ʐʦʣʦʤʢʦ
ʄʝʥʝʜʞʝʨ ʧʦ ʨʘʟʚʠʪʠʶ ʙʠʟʥʝʩʘ, ʋʢʨʘʠʥʘ, ɹʝʣʘʨʫʩʴ, ʇʨʠʙʘʣʪʠʢʘ
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ʆ ʯʝʤ ʙʫʜʝʤ ʛʦʚʦʨʠʪʴ

Åʄʝʜʠʘ-ʧʦʪʨʝʙʣʝʥʠʝ

Åʈʳʥʦʢ ʦʥʣʘʡʥ ʨʝʢʣʘʤʳ 

Åʂʘʢ ʨʘʩʰʠʬʨʦʚʘʪʴ SEM

Åʄʝʪʨʠʢʠ

Åʄʝʜʠʘ ïʙʦʣʴʰʝ ʥʝ ʠʟʦʣʠʨʦʚʘʥʥʳʝ ʦʩʪʨʦʚʘ

Åʀʪʦʛʠ

Åɺʦʧʨʦʩʳ ʠ ʦʪʚʝʪʳ
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ʄʝʜʠʘ-ʧʦʪʨʝʙʣʝʥʠʝ
ɻʜʝ ʥʘʭʦʜʠʪʩʷ ʮʝʣʝʚʘʷ ʘʫʜʠʪʦʨʠʷ?
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ʄʝʜʠʘ ʧʦʪʨʝʙʣʝʥʠʝ 

ʙʳʣʦ ʪʘʢʠʤé
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ɸ ʩʝʡʯʘʩ?

http://flickr.com/photos/tlong/86304918/
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ʉʦʚʨʝʤʝʥʥʳʝ ʟʘʜʘʯʠ ʪʨʝʙʫʶʪ ʥʦʚʦʛʦ ʧʦʜʭʦʜʘ

6

ʊʦʪ ʯʝʣʦʚʝʢ

ʊʦ ʚʨʝʤʷ

ʊʦʪ ʧʨʦʜʫʢʪ

ɺʯʝʨʘ ʉʝʛʦʜʥʷ
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ʄʝʜʠʘ ʧʦʪʨʝʙʣʝʥʠʝ ʚ ɽʚʨʦʧʝ (% ʯʘʩʦʚ ʚ ʥʝʜʝʣʶ)

Source: Forresterôs European Consumer Technology Adoption Study Q2  2007, ZenithOptimedia Advertising Expenditure Forecast Oct 2007

37% ʩʤʦʪʨʷʪ 
ʊɺ

24% ʩʠʜʷʪ ʚ 
ʠʥʪʝʨʥʝʪ

22%
ʩʣʫʰʘʶʪ ʨʘʜʠʦ

12%
ʯʠʪʘʶʪ
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ʄʠʨ ʥʘʭʦʜʠʪʩʷ ʥʘ ʩʚʷʟʠ
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ʈʳʥʦʢ ʦʥʣʘʡʥ ïʨʝʢʣʘʤʳ
ɻʣʦʙʘʣʴʥʳʝ ʨʘʩʪʫʱʠʝ ʚʦʟʤʦʞʥʦʩʪʠ
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Marketing is the new finance

ʈʝʢʣʘʤʘ ʚ ʮʠʬʨʘʭ
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$446 ʤʣʨʜ

ʄʠʨʦʚʦʡ ʨʳʥʦʢ ʨʝʢʣʘʤʳ

Source: Zenith Optimedia, 2007

ʄʠʨʦʚʦʡ ʨʳʥʦʢ ʨʝʢʣʘʤʳ 2007

ʊʝʣʝʚʠʜʝʥʠʝ 

$168 ʤʣʨʜ

ɻʘʟʝʪʳ

$126ʤʣʨʜ 

ɾʫʨʥʘʣʳ

$56 ʤʨʣʜ

ʈʘʜʠʦ

$36ʤʣʨʜ

ʀʥʪʝʨʥʝʪ

$31ʤʨʣʜ

ʂ-ʪʝʘʪʨʳ

$2 ʤʣʨʜ

ɸʫʪʜʦʨ

$25ʤʣʨʜ

ʆʥʣʘʡʥ -

7.0%

ʚʩʝʛʦ 

ʨʳʥʢʘ
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ɽʉ - % ʦʥʣʘʡʥ ʦʪ ʚʩʝʭ ʨʘʩʭʦʜʦʚ ʥʘ ʨʝʢʣʘʤʫ

ɺ ɹʝʣʘʨʫʩʠ ʜʘʥʥʳʡ ʠʥʜʠʢʘʪʦʨ ï6.7% ʚ 2009 
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ʂʘʢ ʤʝʥʷʝʪʩʷ ʤʠʢʩ?

5%

11%

13%

15%

17%

18%

20%

23%

73%

-23%

-40%

-37%

-9%

-25%

-2%

-15%

-31%

-4%

-30 0 30 60

ʂʠʥʦ

ɻʘʟʝʪʳ

ɾʫʨʥʘʣʳ

ɼʄ

ʈʘʜʠʦ

ʄʦʙʠʣʴʥʘʷ ʨʝʢʣʘʤʘ

ɸʫʪʜʦʨ

ʊɺ

ʀʥʪʝʨʥʝʪ

ʇʨʦʮʝʥʪ ʦʪʚʝʪʠʚʰʠʭ

ʋʤʝʥʴʰʘʝʪʩʷ

ʈʘʩʪʝʪ

Q 51 & 52. Which media is your usage increasing/decreasing with?

73% ʨʝʢʣʘʤʦʜʘʪʝʣʝʡ ʦʪʤʝʯʘʶʪ, ʯʪʦ ʠʩʧʦʣʴʟʦʚʘʥʠʝ ʠʥʪʝʨʥʝʪ ʢʘʢ 
ʨʝʢʣʘʤʥʦʡ ʧʣʘʪʬʦʨʤʳ ʨʘʩʪʝʪ. ɺ 2006 ʚʩʝʛʦ 52% ʩʦʛʣʘʰʘʣʠʩʴ ʩ ʵʪʠʤ.

Source: European Interactive Advertising Association, Marketersô Internet Ad Barometer 2008
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ʈʘʩʭʦʜʳ ʥʘ ʨʝʢʣʘʤʫ ʚ ɽʚʨʦʧʝ ʧʦ ʬʦʨʤʘʪʫ

ʇʦʠʩʢ
45%

ʀʤʠʜʞ
31%

ɼʠʨʝʢʪʦʨʠʠ 
ʠ ʢʘʪʘʣʦʛʠ

22%

E-Mail 
ʤʘʨʢʝʪʠʥʛ

2%

Source: www.emarketer.com

http://www.emarketer.com/
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ʂʘʢ ʨʘʩʰʠʬʨʦʚʘʪʴ SEM
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ʉʜʝʣʘʪʴ Google ʣʝʛʢʠʤ ʦʯʝʥʴ ʩʣʦʞʥʦ
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ʈʝʟʫʣʴʪʘʪʳ ʧʦʠʩʢʘ ʚʢʣʶʯʘʶʪ ʚʳʜʘʯʫ ʠ ʦʙʲʷʚʣʝʥʠʷ

1 - ʅʘʪʫʨʘʣʴʥʳʡ ʧʦʠʩʢ ïʈʝʡʪʠʥʛ ʦʧʨʝʜʝʣʷʝʪʩʷ ʘʣʛʦʨʠʪʤʦʤ. ɹʝʟ ʦʧʣʘʪ, 
ʦʙʲʝʢʪʠʚʥʳʝ ʩʧʠʩʢʠ

ʅʘʪʫʨʘʣʴʥʳʝ 

ʨʝʟʫʣʴʪʘʪʳ 

ʧʦʠʩʢʘ

Search Engine Optimization

(SEO) ïʧʨʦʮʝʩʩ 

ʫʚʝʣʠʯʝʥʠʷ ʦʙʲʝʤʘ ʠ 

ʢʘʯʝʩʪʚʘ ʪʨʘʬʠʢʘ ʥʘ ʩʘʡʪ 

ʠʟ ʧʦʠʩʢʦʚʳʭ ʤʝʭʘʥʠʟʤʦʚ 

ʯʝʨʝʟ çʥʘʪʫʨʘʣʴʥʳʝè /

çʦʨʛʘʥʠʯʝʩʢʠʝñ

ʨʝʟʫʣʴʪʘʪʳ ʧʦʠʩʢʘ.
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ʈʝʟʫʣʴʪʘʪʳ ʧʦʠʩʢʘ ʚʢʣʶʯʘʶʪ ʚʳʜʘʯʫ ʠ ʦʙʲʷʚʣʝʥʠʷ

2 - Paid Search - ʈʝʢʣʘʤʥʘʷ ʧʨʦʛʨʘʤʤʘ AdWords: ʥʘ ʙʘʟʝ ʘʫʢʮʠʦʥʘ, ʩʪʠʤʫʣʠʨʫʝʪ ʨʝʣʝʚʘʥʪʥʦʩʪʴ

ʆʙʲʷʚʣʝʥʠʷ 

AdWords

Paid Search ï

ʧʨʠʦʙʨʝʪʝʥʠʝ ʦʙʲʷʚʣʝʥʠʡ 

ʫ ʧʦʠʩʢʦʚʦʛʦ ʤʝʭʘʥʠʟʤʘ ʥʘ 

ʙʘʟʝ ʩʠʩʪʝʤʳ ʢʣʶʯʝʚʳʭ 

ʩʣʦʚ ʠ ʘʫʢʮʠʦʥʘ ʜʣʷ ʧʦʢʘʟʘ 

ʨʷʜʦʤ ʩ ʦʨʛʘʥʠʯʝʩʢʠʤʠ 

ʨʝʟʫʣʴʪʘʪʘʤʠ ʧʦʠʩʢʘ
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SEO ʧʨʦʪʠʚ Paid Search = ʗʙʣʦʢʠ ʠ ɸʧʝʣʴʩʠʥʳ

Åʈʘʥʛ ʚ ʟʘʚʠʩʠʤʦʩʪʠ ʦʪ ʚʝʙ ʢʦʥʪʝʥʪʘ

Åʆʛʨʘʥʠʯʝʥʥʳʡ ʢʦʥʪʨʦʣʴ ʨʝʟʫʣʴʪʘʪʘ

Åʆʛʨʘʥʠʯʝʥʥʳʡ ʧʦʪʝʥʮʠʘʣ ʪʘʨʛʝʪʠʥʛʘ

Åɼʦʣʛʦʩʨʦʯʥʘʷ ʩʪʨʘʪʝʛʠʷ

Åʆʧʣʘʯʝʥʥʘʷ ʨʝʢʣʘʤʘ

Åʉʠʩʪʝʤʘ ʩʪʘʚʦʢ çʟʘ ʢʣʠʢè

Åʊʘʨʛʝʪʠʨʦʚʘʥʥʳʝ ʩʦʦʙʱʝʥʠʷ

Åʈʝʟʫʣʴʪʘʪ ʥʝʤʝʜʣʝʥʥʦ
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Metrics Matterʀʟʤʝʨʝʥʠʷ ʚʘʞʥʳ
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ʇʦʠʩʢ ïʩʘʤʳʡ ʜʝʰʝʚʳʡ ʢʘʥʘʣ ʧʨʠʚʣʝʯʝʥʠʷ ʢʣʠʝʥʪʦʚ

60,0

50,0

20,0

8,5

70.0 

Source: Piper Jaffray October 2006, in The Age of Micro Targeting

ʇʦʠʩʢʀʤʠʜʞEmailɼʠʨʝʢʪ 
ʤʝʡʣ

ʉʪʦʠʤʦʩʪʴ ʧʨʠʚʣʝʯʝʥʠʷ ʧʦ ʨʘʟʣʠʯʥʳʤ ʢʘʥʘʣʘʤ

ɺ 8 ʨʘʟ ʙʦʣʝʝ 

ʵʬʬʝʢʪʠʚʥʦ

ɾʝʣʪʳʝ 
ʩʪʨʘʥʠʮʳ

M.O.R.

M.O.R.ïʄʦʤʝʥʪ
ʩʦʦʪʚʝʪʩʪʚʠʷ

ʇʦʠʩʢ ʥʘʭʦʜʠʪ ʣʶʜʝʡ 
ʚ ʤʦʤʝʥʪ, ʢʦʛʜʘ ʦʥʠ 
ʜʝʣʘʶʪ 
ʩʧʝʮʠʬʠʯʝʩʢʠʝ 
ʟʘʧʨʦʩʳ ïʚ ʄʦʤʝʥʪ 
ʉʦʦʪʚʝʪʩʪʚʠʷ
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ʉʠʣʘ ʨʝʢʣʘʤʳ ʚ ʧʦʠʩʢʝ + ʠʤʠʜʞʝ

ʆʪʥʦʩʠʪʝʣʴʥʳʝ ʧʦʢʘʟʘʪʝʣʠ ʢʦʥʚʝʨʩʠʡ

ʊʦʣʴʢʦ ʙʘʥʥʝʨʳʊʦʣʴʢʦ ʧʦʠʩʢ

1X

3.3X

4X

Source: Atlas Digital Marketing Insight: The Combined Impact of Search and Display Advertising.  July 2006

+22%

+230%
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ʉʘʤʳʝ ʚʳʩʦʢʠʝ ʨʝʢʣʘʤʥʳʝ ʦʙʲʷʚʣʝʥʠʷ, ʚʳʩʦʢʘʷ 
ʧʦʠʩʢʦʚʘʷ ʚʳʜʘʯʘ, ʘ ʦʩʦʙʝʥʥʦ ʦʥʠ ʚʤʝʩʪʝ ʧʨʠʥʦʩʷʪ 
ʣʫʯʰʠʝ ʨʝʟʫʣʴʪʘʪʳ

ɺʝʣʠʢʦʙʨʠʪʘʥʠʷ

ʌʨʘʥʮʠʷ

ɻʝʨʤʘʥʠʷ

x

3.95x

x

2.02x x

4.11x

Source: Enquiro Research + Ipsos Interactive Services May 2008
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ʄʝʜʠʘ ïʥʝ ʠʟʦʣʠʨʦʚʘʥʥʳʝ ʦʩʪʨʦʚʘ
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ʇʦʠʩʢ ʜʦʧʦʣʥʷʝʪ ʦʬʬʣʘʡʥ ʨʝʢʣʘʤʫ

37%

30%

39%

Source: iProspect, ñOffline Channel Influence on Online Search Behavior,ò 2007. (Q. Within the last six months, which of the following prompted you to go to a search engine to look for 
information on a particular company, product, service, or slogan? Select all that apply.)/ RAB Word of Mouse Study 2007.

20%

67%ʧʦʣʴʟʦʚʘʪʝʣʝʡ ʧʦʠʩʢʘ 
ʠʱʫʪ ʠʥʬʦʨʤʘʮʠʶ ʦ 

ʢʦʥʢʨʝʪʥʦʡ ʢʦʤʧʘʥʠʠ, 

ʧʨʦʜʫʢʪʝ, ʫʩʣʫʛʝ ʠʣʠ ʣʦʟʫʥʛʝ 

ʧʦʜ ʜʝʡʩʪʚʠʝʤ ʦʬʬʣʘʡʥ 

ʨʝʢʣʘʤʳ.

40%

25
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Source: Forrester Research - Google Omnibus Survey, March 2008; n=4966

69%
ʇʦʣʴʟʦʚʘʪʝʣʝʡ ʠʥʦʛʜʘ ʠʣʠ 
ʚʩʝʛʜʘ ʠʱʫʪ ʠʥʬʦʨʤʘʮʠʶ ʧʦ 
ʵʣʝʢʪʨʦʥʠʢʝ ʧʝʨʝʜ ʧʦʢʫʧʢʦʡ 
ʪʦʚʘʨʘ ʚ ʤʘʛʘʟʠʥʝ

ʉʠʥʝʨʛʠʷ ʦʥʣʘʡʥ ʠ ʦʬʬʣʘʡʥ ʥʝʦʪʨʠʮʘʝʤʘ
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ʏʪʦ ʞʝ ʧʨʦʠʩʭʦʜʠʪ, ʝʩʣʠ ʚʳ ʥʝ ʧʨʠʩʫʪʩʪʚʫʝʪʝ ʚ ʧʦʠʩʢʝ?

˻͍͙͔ͭͫͯͭͫͭ ͍ ͙͔ͨͦͫ͟ ͒͡Ύ ͔͙ͨͦ͒͒ͪ͗͟ 
͍͊΄͔͚ ͦͺͺ͚͊ͤ͡ ͙͍͙͊ͭͤͦͫͭ͟ ͨͪͦͫͭͦ 
͙͍͔͔ͨͪ͒ͭ ͍͊΄͙ͻ ͙͔͍ͤͭͦ͟͡ ͟ 
͔ͦͤͯͪͤͭ͊ͣ͟͟ 

̏ͭͦ ͭͦ ͔͗ ͔ͫ͊ͣͦΣ ;ͭͦ ͔ͤ ͍͔ͦͭ;͊ͭΈ ͤ͊ 
͔͔ͭ͡ͺͦͤͤ·͔ ͍͙ͦͤ͘͟Σ ͙͙͡ ͔͒ͪ͗͊ͭΈ ͤ͊͘͟ 
ζͣ · ͊ͪ͘͟·ͭ·η ͤ͊ ͍͔͙͒ͪ ͎͙ͣ͊͊ͤ͊͘

ˤ ͭͦ ͔͗ ͍͔ͪͣΎ, ͫ ͔͎͙ͭͪ͊ͭΎ ζ͍͔͎ͫ͒͊ ͍ 
͙͔ͨͦͫ͟η ͍͙ͨͦͦͭ͘͡ ˤ͊ͣ ͙͍͔͊ͭ͘͟͡Έ 
ͨͦ͡Έͯ͘ ͙͘ ͔͚͍͙͚͒ͫͭ ͔͍ͦͤͯͪͤͭͦ͟͟ 
ͦͺͺ͚͊ͤ͡
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ʉʘʤʤʘʨʠ
ʀʩʧʦʣʴʟʫʡʪʝ ʥʦʚʳʝ ʨʘʩʪʫʱʠʝ ʚʦʟʤʦʞʥʦʩʪʠ



Google Confidential and Proprietary 29

ʇʦʠʩʢ ïʫʥʠʚʝʨʩʘʣʴʥʦʝ ʧʦʚʝʜʝʥʠʝ ʧʦʢʫʧʘʪʝʣʝʡ

29

85%ʣʶʜʝʡ ʦʥʣʘʡʥ 

ʠʩʧʦʣʴʟʫʶʪ ʧʦʠʩʢ

ʇʦʠʩʢ ïʩʘʤʘʷ 

ʧʦʧʫʣʷʨʥʘʷ ʘʢʪʠʚʥʦʩʪʴ 

ʦʥʣʘʡʥ ʧʦʩʣʝ e-mail

1.2 ʤʣʨʜ
ʧʦʣʴʟʦʚʘʪʝʣʝʡ ʦʥʣʘʡʥ

2 ʤʣʨʜ ʧʦʠʩʢʦʚʳʭ 

ʟʘʧʨʦʩʦʚ Google ʚ ʜʝʥʴ

* Global
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81%
ʇʦʣʴʟʦʚʘʪʝʣʝʡ 

ʧʦʧʘʜʘʶʪ ʥʘ ʩʘʡʪʳ 

ʯʝʨʝʟ ʧʦʠʩʢʦʚʳʝ 

ʤʝʭʘʥʠʟʤʳ

Source: Forrester Research Inc., ñUK Internet User Monitorò 
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